
 
Disinformation: 
An introduction

Giovanni Zagni
Director, Pagella Politica/Facta.news

University of Rijeka / Croatia
10 June 2024



 Let’s gather our thoughts
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 WHY WE TALK ABOUT IT



 

A pressing theme. 

Why there is all this talk about disinformation?



 

Some examples: October 2023.

Why there is all this talk about disinformation?



 

Some examples: February 2022.

Why there is all this talk about disinformation?



 

Some examples: June 2023.

Why there is all this talk about disinformation?



 

Some examples: November 2023.

Why there is all this talk about disinformation?



 

Some examples: October 2018.

Why there is all this talk about disinformation?



 

Some examples: March 2023.

Why there is all this talk about disinformation?



 

The coming up of new technologies. 

New frontiers in AI?



 

The New York Times, 25 January 2024.
https://www.nytimes.com/2024/01/25/nyregion/obituary-pirates-matteo-sachman.html

New frontiers in AI?



 

New frontiers in AI?



 

New frontiers in AI?



 

Not long ago.

Since when are we talking about disinformation?



 

The fateful year.

Since when are we talking about disinformation?



 

Experts say so!

(... better not to use the expression fake news)



 WHAT ARE WE TALKING ABOUT



 

Let’s put some order in the basic definitions.

It’s easy to talk about disinformation...



 

Plenty of different types.

It’s easy to talk about disinformation...



 

In good or bad faith.

Even satire can be disinformation



 

Un marchio di fabbrica per alcune testate.

Good old clickbait (false connection)



 

True information, bad presentation.

Misleading content



 

A “true” classic.

False context



 

It’s not how it looks like.

Imposter content



 

Good old Photoshop.

Manipulated content



 

Now that AI has come…

Fabricated content



 

A research and a recent monitoring

Made up or not



 

A particularly worrisome case.

Made up or not



 

Consigli di lettura.

Further reading
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 HOW DID WE GET HERE?



 

Traditional journalism is not feeling very well.

A crisis in business models...



 

Media have a serious problem with trust..

A crisis in trust...



 

And new media even more.

A crisis in trust...



 

Good old radio.

A crisis in trust...



 

Everybody is on social media, but…

A crisis in trust...



 

Some ways in which social networks work do not help.

● The more an information is repeated, the more it appears true to us.

● Credibility is reinforced by positive reactions, diminished by negative ones;

● Algorithms expose us to content we agree with (filter bubbles);

● Social networks help polarizing users (less discussions with whom we disagree).

Social network dynamics



 

There are also cognitive biases that contribute.

● Motivated reasoning: human tendency to reach conclusions basing ourselves on proofs that 

support pre-existing convictions.

○ Resistance to contrary proofs; easy adoption of favourable ones.

○ Refusal of proofs from the opposing faction even if contradicting evidence.

○ Stronger in more informed people.

Facts do not always change opinions



 

Facts do not always change opinions



 

The more we are worried for something, the more it seems important to us. Why?
● Difficult relationship with numbers;
● Focusing on negative information (negativity bias);
● Difficult to notice slow improvements, idealized past, default thinking about worsening situation

Emotional innumeracy



 DISINFORMATION: 
WHO, FOR WHOM, WHY



 



 

Who is damaged by disinformation?

Voters and the electoral process.



 

Who is damaged by disinformation?

Voters and the electoral process.



 

Individual and public health.

Who is damaged by disinformation?



 

Some public personalities (politicians included).

Who is damaged by disinformation?



 

Some companies and the private sector.

Who is damaged by disinformation?



 

Who is damaged by disinformation?

Some companies and the private sector.



 

Campari, Conad, LIDL, Kinder, Coca-Cola, Mutti, Mulino Bianco, Barilla...

Who is damaged by disinformation?



 

Who produces disinformation?

Sometimes is just chance.



 

Sometimes it is just chance.

Who produces disinformation?



 

Sometimes it is just chance.

Who produces disinformation?



 

Sometimes just individuals. «Corriere della Sera», 16 September 2018.

Who produces disinformation?



 

Even companies.

Who produces disinformation?



 

… and of course States.

Who produces disinformation?



 

Who spreads disinformation?

The superspreaders theory.
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 THE FACT-CHECKING WORLD



 

«Fact-checking has always existed», you may often hear. Is it so?

What is fact-checking?



 

Fact-checking is many different things

Looking more closely, there are at least two kinds of fact-checking.

Political fact-checking Debunking

What Political claims Viral content, hoaxes, urban legends

Why Improving public/political debate Improving general quality of information

How Data, experts, databases… Technological tools

Audience Specific interests “At risk” citizens
(news, politics…)



 

There are also historical reasons.

Fact-checking is many different things



 

The fact-checking world

There are actually more than 400 active fact-checking projects in the world (of all kinds).



 

Fact-checking projects are very different among them: for example in terms of types of organizations…

The fact-checking world



 

…launch date…

The fact-checking world



 

(even if growth has stopped)

The fact-checking world



 

…and dimension.

The fact-checking world



 

Some examples from around the world



 

A peculiar community

The global fact-checking community has some peculiar characteristics.

● Strong international ties;
● Shared goal;
● Similarities in terms of age/experience;
● Possibility of international partnerships;
● Limited competition (at the international level).



 

What we do
Pagella Politica 

Pagella Politica is online since the end of 2012 and it is the only Italian project dedicated only to political fact-checking. We 
monitor political claims +we give political coverage..



 

What we do
Facta.news 

Facta.news was launched in April 2020 and it is focused on non-political disinformation, as well as on disinformation trends 
online. 
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Q&A

Pagella Politica
www.pagellapolitica.it
Tw: @PagellaPolitica
Fb: Facebook.com/PagellaPolitica
Instagram: pagellapolitica
Email: contatti@pagellapolitica.it

Facta.news
www.facta.news
Tw: @FactaNews
Fb: Facebook.com/Facta.News
Instagram: facta.news
Email: contatti@facta.news 

Giovanni Zagni
g.zagni@pagellapolitica.it

http://www.pagellapolitica.it
mailto:contatti@pagellapolitica.it
http://www.facta.news
mailto:c.vagnozzi@pagellapolitica.it

